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Name of discipline

Fundamentals of research in
ecology and safe life

Methods of economics and
entrepreneurship research

Research in the field of law
and anti-corruption culture

6B04106 - MapkeTHHT

Short description of discipline Cycle Component Credits

Purpose: formation of an ecological worldview, obtaining deep systemic knowledge about the
foundations of sustainable development of society and nature, theoretical and practical knowledge on
modern approaches to the rational use of natural resources and environmental protection, formation
of a professional culture of life safety among students. Course summary: Ecology as a science.
Environmental factors and their classification. Ecological significance of the main abiotic factors:
illumination, temperature, humidity, salinity, etc. Limiting factors. The organism and the
environment. Adaptation of organisms to environmental conditions. Ecology of populations —
demecology. Formed competencies: to know the basic laws that determine the interaction of living
organisms with the environment; basic principles of nature protection and rational use; principles of
life safety and the procedure for their application in work.

GED EC

GGoal: To help students acquire the knowledge and skills necessary to conduct research in the field
of economics and entrepreneurship. Contents: Research methods such as statistical analysis,
economic modeling, questionnaires, interviews, etc.; General principles, techniques and methods of
collecting, processing, analyzing data, studying patterns and trends in the development of mass
economic phenomena and processes; Essence, forms, structure of capital; Production; production
costs. Production income in a market economy; Business concept. Types of business activities. The
theory of property, social forms of management. Product, money. Social and economic system.
Emergence of the market. Financial system. The role of the state in business development. GED EC
Macroeconomics. Resource saving. Cyclicality of economic development. Inflation and
unemployment. Kazakhstan in the system of world economic relations. Also as part of the course,
students learn methods of collecting and analyzing data, formulating hypotheses and conclusions, as
well as designing and presenting research results. Competencies: the ability to conduct qualitative
research using various methods and techniques, analyze and interpret the data obtained, formulate
conclusions and recommendations based on the research results, as well as formalize and present the
research results in written and oral form.

Goal: to develop students’ skills in conducting independent research in the field of law and anti-
corruption culture, as well as developing critical thinking and analytical abilities. The content of the
discipline includes the study of the methodology of scientific research, the basic principles of
planning and conducting research, methods of collecting and analyzing data, as well as the main
stages of writing scientific works on the topics: the main provisions of the Constitution, the current
legislation of the Republic of Kazakhstan; system of government bodies, terms of reference, goals, GED EC
methods of government regulation of the economy, the role of the public sector in the economy;
financial law and finance; mechanism of interaction between substantive and procedural law; the
essence of corruption, the reasons for its origin; the measure of moral and legal responsibility for
corruption offenses; current legislation in the field of anti-corruption. Competencies: developing and
conducting research in the field of law and anti-corruption culture; on the analysis and interpretation
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of the data obtained; on critical thinking and information evaluation; on planning and writing
scientific papers; on the use of modern methods and technologies in the field of research.

Purpose: to provide students with information about the basics and procedures of accounting based
on the study of the accounting chart of accounts. Content: Fundamentals of the organization of the
accounting system, the role of accounting in the enterprise management system, the basic concepts

Accounting and audit and principles of accounting, the balance sheet, the system of accounts and double entry. Current and BD uc 5
non-current assets. Emerging competencies: know the regulatory regulation of accounting and
reporting
Goal: to get acquainted with the theory and practice of entrepreneurship and learn the basics of

BUSiness creating your own business.Content: Objects, subjects, goals of business activity. Internal and BD uC 5

external environment of business activity. Competencies: must know commercial and business
terminology that meets modern standards of entrepreneurship

Purpose: study of important economic categories and laws, knowledge of the main provisions of
economic theory Content: Subject, method of economic theory. Property, entrepreneurship. Types of
Economic theory economic systems. Commodity production. Money. Market. Capital. Production cost. Formed BD ucC 5
competencies: to know the main provisions of economic theory in organic connection with the
analysis of new phenomena in the development of modern society.

Purpose: To provide knowledge in the field of finance, the financial system, politics and financial
management. Content: The role of finance in social reproduction. The financial system. Financial
policy and financial mechanism. Public finance. Taxes and the organization of the tax system. State
budget. Government credit and debt. Insurance. Financial market. Inflation. Emerging competencies:
be able to use the acquired knowledge in their practical activities when analyzing the facts of the
economic life of the country

Finance BD ucC 5

Purpose: Knowledge of a foreign language in oral and written form for communication in
educational, professional and socio-cultural spheres of communication; the ability to use a foreign
language for interpersonal communication and intercultural communication. Content: Detailed
reports on the subject. News and reports. Articles and reports on contemporary issues, modern
fiction. Actively participate in a discussion on a familiar problem, explaining and defending your
opinion. The statement of all the arguments "for" and "against" on the actual problem. Writing
essays, reports, letters highlighting particularly important events and impressions. Formed
competencies: must understand the information contained in literary, journalistic and scientific texts
in a foreign language; summarize the information received, reproduce it in order to substantiate their
point of view or formulate a conclusion on the problem.

French (2.1) BD ucC 3
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Name of discipline

Fundamentals of academic
writing

International economics

Macroeconomics

Management

Marketing

Mathematics in economics

Microeconomics
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Short description of discipline Cycle Component Credits

Purpose: to familiarize with main features of scientific style of speech, with most common genres of
oral and written academic discourse, mastering the basic principles of communication in academic
environment Content: Requirements for structure of text and its design. The use of a scientific style
of presentation; ability to argue and paraphrase.

BD

Obijective: to study the processes of the world economy and the trends of their development.

Contents: The structure of the world economy. Classical theories of international trade. The global

market. The world monetary system. Integration. International capital movement. Labor migration.
Production cooperation, MRI. Globalization. Special economic zones. International technology BD
transfer. Tools for implementing foreign trade policy. International trade in services. Formed

competencies: to form students to conduct independent economic analyses; to analyze the events of

the world economy.

Obijective: to study the gross output of goods and services and its growth, the rate of inflation and the
unemployment rate. Contents: Macroeconomic models, indicators. Macroeconomic instability:

economic cycles, unemployment, inflation. Macroeconomic equilibrium. Economic growth and its BD
factors. Emerging competencies: forms students ' ability to make economic decisions at the macro

level.

The purpose of the course: students ' development of theoretical knowledge in the field of
management and their acquisition of skills in the application of management. Content:
Characteristics of the organization and management activities. Internal and external environment of
the organization. Communication tools. Management decisions. Management functions. Formed
competencies: to know the basic concepts and categories of management; to master the technology of
managerial decision-making, the basics of business ethics

Course aobjective: study, understanding of marketing as a modern management concept that forms the

way of thinking, actions of an enterprise in the market. Content: Marketing research. Marketing
environment. Market segmentation. Product, product policy. Communication policy in marketing. BD
Emerging competencies: be able to conduct marketing research, market segmentation, market

observations

Purpose: to study the basic concepts of higher mathematics and their applications in Economics.

Contents: Elements of linear algebra and analytical geometry. Matrices and determinants. Systems of

linear algebraic equations and inequalities. Kronecker-Capelli Theorem. The Jordan-Gauss Method.  BD
Vectors and vector systems. Straight. Formed competencies: know the basics of mathematical

analysis, be able to build mathematical models

Purpose: To familiarize with the main indicators of microeconomics, to teach to analyze, make
decisions, to guide the choice of the optimal solution from among numerous solutions. Content:

ucC

uc

uc

ucC

uc

uc

uc
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Name of discipline

Taxes and taxation

Abaistudies

Bank marketing

Econometrics

Economics-mathematical

modeling

English Al
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Short description of discipline Cycle Component Credits

Subject, methods of microeconomics. Microeconomics as a part of modern economic theory. The
essence of the market, its main elements. Market structure and price. Pricing. Competition,
monopoly.Theory of production. The law of diminishing returns of factors of production. Theory of
consumer behavior. Formed competencies: has the skills of microeconomic thinking and analysis.

Purpose: formation of a set of knowledge of the basics of taxation, the procedure for calculating taxes
and fees of the Republic of Kazakhstan, execution and planning of tax obligations of the
organization. Objectives of the discipline: to reveal the theoretical foundations of taxation and its
economic essence; to present the legal foundations of taxation regulation in the Republic of
Kazakhstan; to reveal the mechanism of action of direct and indirect taxes in the tax system of the
Republic of Kazakhstan. Formed competencies: be able to calculate taxes from individuals and legal
entities, have the skills to form tax reports in accordance with current legislation in the field of
taxation.

BD

Purpose: Formation of knowledge about the versatility of Abai's personality. Content: Abai's legacy.

Poet - thinker. The versatility of Abai's personality — moral and philosophical, cultural and

axiological, historical, socio-political views.Abai's thoughts on eternal values: reading, education,

science, art, upbringing, morality, expressed in his poems and insights; the main sources that BD
influenced the poet-thinker's worldview; mastering the concept of honor and conscience, emanating

from Eastern culture, Islamic philosophy. Competencies: Formation of moral-philosophical, cultural-
historical, humanistic values

Purpose: formation of knowledge of theoretical bases, practical skills in the field of organization of
Bank marketing. Content: the Essence of Bank marketing. The Bank's marketing environment. Bank

marketing research. Distribution systems for banking services. Competence: to know the features of BD
the banking services market, tools of banking marketing.

Purpose: to give a scientific idea of the methods, models, techniques that allow obtaining quantitative
expressions of the laws of economic processes. Contents: Fundamentals of Econometrics. BD

Information base. Dynamic series. Regression. Competencies: must know the methods of
quantitative assessment of the relationship of socio-economic processes

Obijective: to study theoretical knowledge and acquire basic practical skills in the formulation of

applied economic and mathematical models Contents: Basic concepts, subject and scope of economic

and mathematical modeling. Classification of economic and mathematical methods and models. BD
Methods of decision-making in conditions of uncertainty and risk. Formed competencies: to know

and understand the laws of development of nature, society and thinking.

Objective: the formation of communicative competencies based on language material at the A1.1

level, the formation of communicative and intercultural competence. Content: First contacts and BD

ucC

EC

EC

EC

EC

EC
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Name of discipline

English A2

English B1

French (A 1.1)

French (A 1.2)
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Short description of discipline Cycle Component Credits

acquaintance. Information about yourself. Filling out the form. The city where | live (study).
Countries of the world. Specify the route. Write a postcard to a friend (parents). Professions. Physical
and psychological characteristics. Me and my family. Formed competencies: must understand and be
able to use familiar phrases and expressions necessary to perform specific tasks in speech, must be
able to introduce themselves and introduce others, ask questions and answer questions about the
place of residence, acquaintances, property, must participate in a simple conversation if the
interlocutor speaks slowly and clearly and is ready to help

Purpose: acquisition of new language knowledge and skills. Development of English vocabulary at

A-level 1.2. Content: Time and mode of the day. Habits. Working day. Make an appointment.

Invitation. Holidays. Holidays in England and Kazakhstan. To call. Give advice. Biography of a

celebrity. Description of appearance. Seasons. Climate. A letter to a friend. Journey. Formed BD EC 5
competencies: must be able to perform tasks related to the simple exchange of information on

familiar or everyday topics. In simple terms, be able to tell about yourself, your family and friends,

describe the main aspects of everyday life.

Purpose: development of communicative competencies at the A 2.1- A 2.2 level, formation of

judgments about the country of the studied language, peculiarities, traditions, etc. Content: Shops,

shopping. Cafes, restaurants. Types of housing. My apartment (my house). Rent an apartment.

Relationships with friends. Neighbors. How to pass the interview. Resume. Formed competencies: BD EC 5
they must understand the basic ideas of clear messages made in a literary language on various topics

that typically arise at work, study, leisure, etc., be able to communicate in most situations that may

arise during their stay in the country of the language being studied.

Purpose: the formation of communicative competence on the basis of language material at the level
of al.1, the formation of communicative and intercultural competence. Content: first contacts and
acquaintance. Information about himself. Filling out the form. The city where | live (get an
education). Countries of the world. Show direction. Write a postcard to a friend (colleagues).
Professions. Physical and psychological characteristics. Me and my family. Formed competencies:
ability to participate in the main types of functional use of the language, simple exchange of
information, views and opinions; mastery of the most common opinions and standard procedures that
allow you to establish effective communication.

BD EC 5

Purpose: acquisition of new language knowledge and skills. The development of the vocabulary of

the French language at the A-level 1.2. Content: Time and schedule. Preferences and habits. Working

day. Make an appointment. To invite. Holidays. Holidays in France and Kazakhstan. To call. Give BD EC 5
advice. Tell the biography of the artist. Description of appearance. Seasons. Climate. Describe the

area. A letter to a friend. Journey. Formed competencies: must be able to choose and use adequate
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Name of discipline

French (A 2.1)

French (A 2.2)

French (B 1.1)

French (B 1.2)

Logistics

Marketing education
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Short description of discipline Cycle Component Credits

language forms and means depending on the purpose and situation of communication, on the social
roles of communication participants, that is, on who is the communication partner.

Purpose: development of communicative competencies at the A 2.1- A 2.2 level, formation of

judgments about the country of the studied language, peculiarities, traditions, etc. Content: Shops,

shopping. Cafes, restaurants. Types of housing. My apartment (my house). Rent an apartment.

Relationships with friends. Neighbors. Exchange studies. How to pass the interview. Resume. BD EC 5
Formed competencies: they must know the systems and structures of the foreign language being

studied, the peculiarities of the functioning of units and be able to use them to achieve

communicative goals in socially significant situations.

Obijective: to improve communication and intercultural competence at the A2 level.2 Content: France
and the French. Job search, job placement. Cultural differences. Inform. The press. Give an
assessment of the event. Types of texts in the press. Movie. Free time. Tourism. Formed
competencies: must be able to conduct dialogues of various types and competently formalize the
main types of written speech discourse, must be able to understand foreign language texts of various
kinds, use introductory, learning, search types of reading.

OObijective: to develop the basic competencies necessary for the successful conduct of professional
activities in the field of international economic relations at the B1.1 level. Content: To express an
assumption. Tell about your employment. Express a hypothesis. Submit a book. Tell about the
changes. Express regret. Express an opinion. Understand the reasoning. Formed competencies: must
be able to conduct dialogues of various types with the effective use of the studied language material,
competently formalize the main types of written speech discourse, must understand by ear statements
and video materials of a different nature; tell, transmit information, express their opinion about what
they saw, read or listened to.

BD EC 5

Obijective: to develop the basic competencies necessary for the successful conduct of professional

activities in the field of international economic relations at the B1.2 level. Content: Media. Journey.

Work internship. Websites. Express regrets. Technical progress. Formed competencies: to know the ~ BD EC 5
grammatical and lexical features of the French language. Be able to communicate, have a written

communication style.(Questionnaires, documents, resumes)

Obijective: to provide theoretical, practical training of students in mastering the categories, perations
of logistics. Content: the essence of the concept of logistics, concept and principles. Flows in

logistics. Global logistics systems. Competences: be able to organize logistics functions in the BD EC S
enterprise; have the ability to use logistics in business.
Purpose: to reveal the specifics of marketing activities in the market of educational services and teach BD EC 5

effective demand management. Content: the Essence of education marketing. Features of the
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educational services market. Competence: know the structure of the modern market of educational
services and the objects of market relations in education.

Purpose: to equip future specialists with theoretical knowledge and practical skills necessary for the
organization of marketing work in social institutions. Content: Features of social services in the
32 Marketing of social services marketing concept. Marketing environment, marketing research, segmentation of the social services BD EC 5
market. Competencies: to be able to develop programs and tools for the diagnosis of social
organizations; to analyze and develop strategies.

Obijective: to improve communicative and intercultural competence at the A2.2— B1.1 level. Content:
England and English society. Tell about the work. Cultural differences. Inform. The press. Give an
assessment of the event. Types of texts in the press. Movie. Free time. Tourism. Formed
competencies: must be able to understand the basic ideas of clear messages made in a literary
language on various topics and in a specialty that typically arise at work, study, leisure, etc., be able
to communicate in most situations that may arise during a stay in the country of the language being
studied, must be able to compose a coherent message on well-known or especially topics of interest,
be able to describe impressions, events, hopes, state and justify your opinion and plans.

33  Professional English B1 BD EC 5

Obijective: to work out the basic competencies necessary for the successful conduct of professional
activity in the field of international economic relations at the B2 level. Content: express an
assumption. Tell about your employment. Express a hypothesis. Submit a book. Tell us about the
changes. Express regret. Express an opinion. Understand the reasoning. Formed competencies: must
34 Professional English B2 understand the general content of complex texts on abstract and concrete topics, including highly BD EC 5
specialized texts, be able to speak quickly and spontaneously enough to constantly communicate with
native speakers without much difficulty for any of the parties, be able to make clear, detailed
messages on various topics and express their views on the main problem, show advantages and
disadvantages of different opinions.

Obijective: to work out the basic competencies necessary for the successful conduct of professional
activity in the field of international economic relations at the C1 level. Content: Debates.
Environmental problems. Globalization of the modern trend. Presentations. International economic
relations. Make a review. Formed competencies: must understand voluminous complex texts on
35 Professional English C1 various topics, recognize hidden meanings, be able to speak spontaneously at a fast pace, without BD EC 5
experiencing difficulties with the selection of words and expressions, be able to use language for
communication in scientific and professional activities, be able to create an accurate, detailed
message on complex topics, demonstrating mastery of text organization models, means the
connection and the union of its elements.

Purpose: formation of students' theoretical knowledge and practical skills in the formation and

functioning of the budget system. Objectives: to study the economic content of the budget and its role BD EC S

36  State budget
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Name of discipline

Statistical methods in
Economics

Statistics

The basics of artificial
intelligence

Trade marketing

Advertising of goods and
services
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Short description of discipline Cycle Component Credits

in macroeconomic regulation, the principles of building the budget system, the procedure for the
formation and execution of budgets of various levels. Formed competencies: to evaluate the
effectiveness of budget investments; to analyze the preparation and execution of the budget; to
analyze the structure of the state budget, sources of financing of the budget deficit.

Obijective: to study the basic methods of multidimensional statistical analysis, to have applied aspects
of these methods in the formulation of the tasks to be solved and the interpretation of the results, to
have the skills to work with the relevant sections. Contents: Statistical summary and grouping.
Absolute and relative statistical values. Average values and indicators of variation. Formed
competencies: to know the methods of statistical research; methodological foundations for the
construction, calculation and analysis of a modern system of indicators.

BD EC 4

Purpose: to give students an idea of the methods of quantitative research of mass processes using

statistical indicators. Content: subject, method and tasks of Statistics. Organization of statistical

work. Statistical measurement and control of socio-economic phenomena. Summary and grouping of

statistical observation materials. The main methods of processing and analysis of statistical

information.Index analysis method.Selective control.Analysis of dynamics series.Correlation BD EC 4
analysis. Multidimensional statistical analysis. Methods of modeling and forecasting socio-economic

phenomena and processes. Formed competencies: knowledge and understanding of the basic

requirements for primary information,the formation of the ability to independently select and apply

statistical methods for processing available information.

Purpose: The course is aimed at forming a holistic view of the current state of the theory and practice
of building intelligent systems for various purposes among future teachers. Students can: perform a
comparative analysis of various knowledge representation models for solving applied problems of
computer modeling of human intellectual activity; implement knowledge representation models
(including their symbiosis) in logical and functional programming languages; apply modern tools and
programming technologies.

BD EC 4

Goal: to train a specialist marketer who can adapt to changing market requirements. Content:

Concept, principles and functions of trading . Features of trade marketing. Assessment of

competitiveness in trade. Demand forecasting, pricing, marketing communications in trade. BD EC 5
Merchandising. Competence: have ability to apply marketing tools, methods, analyze the marketing

environment

The main goal of the course is to develop students 'professional view on advertising activities, which
will help them in the future to develop advertising campaigns, to create advertisements promoting the  PD EC 5
product on the market, to see the advantages, to assess the effectiveness of advertising activities.
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Name of discipline

Brand marketing

Branding

Ecommerce

Financial Services Marketing

Industrial marketing

Innovative marketing

International marketing

Internet marketing
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Short description of discipline Cycle Component Credits

Goal: Acquire theoretical knowledge about brand marketing as a fundamental category of marketing
Content: The concept, essence, and nature of brand marketing. Brand concept. Marketing policy for

brand development. The positioning of the brand. The attributes of the brand identity. Competencies: PD
possess the skills of brand formation, management and promotion

Goal: Acquire theoretical knowledge about branding as a fundamental category of marketing

Contents: History of development of the brand. The concept of the essence of the brand concept. PD

Marketing policy for brand development. Competence: possess marketing management skills, in
particular, the nature of decisions regarding the management of company's brand.

Purpose: to study the main terms and concepts that characterize commercial activities in the field.

Content: E-Commerce as an integral part of e-business. Organizational, technological bases of e-
Commerce on Internet. Characteristics of objects, subjects of e-Commerce. Business-to-consumer, PD
business-to-business technologies. Competence: to solve managerial tasks related to operations on

world markets.

Purpose: Students study the theoretical foundations of the development of the marketing policy of the
enterprise in the service sector. Content: Features of the service in the marketing concept. Marketing

tools of the service sector. Segmentation of the service market. Features of service promotion. PD
Distribution of services. Competencies: to be able to apply the acquired knowledge in practice, in the

field of management of market processes in the service sector, their research and regulation

Goal: formation of knowledge, skills and abilities in the field of marketing of raw materials,
machinery and equipment. Content: Features of marketing of means of production. Research and

segmentation of markets for industrial goods. Competence: possess the skills to identify and meet the PD
needs of buyers of industrial goods.

Purpose of the course: Innovations in marketing should be understood as the use of improved or new
marketing methods and tools in the process of creating and distributing goods Content: Innovative PD

marketing is applied not only at the "exit", but also at the "entrance" of innovation management.
Competencies: possess the skills to identify and meet the needs of buyers of industrial goods.

Goal: to provide in-depth and systematic knowledge in the field of international marketing Content:

the Essence, subjects of international marketing. International marketing environment. Research,
segmentation in international marketing. International commodity and pricing policy. Goods PD
turnover. International communication policy of company. Competence: master the methods and

methods of entering foreign markets.

Goal: Formation of knowledge about the features of marketing activities on the Internet. Content:
Basics of Internet marketing. Internet promotion in an independent search engine zone. Social

EC

EC

EC

EC

EC

EC

EC

EC
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Name of discipline

Marketing Communications

Marketing management

Marketing Research

Regional marketing

Service marketing

Strategic marketing

Tactical marketing
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networks, services, blogosphere. The basics of SEO optimization. Competence: have ability to
independently choose marketing tools for conducting an advertising campaign on Internet.

Theoretical foundations and modern concepts of marketing communications. Target audiences for

marketing communications. Marketing communication channels. Solutions in the mix promotion

system. Advertisement. Organization of advertising activities. Planning and control of advertising. PD EC 5
Sales promotion. Public relations. Personal sales. Relationship marketing. New communication

technologies. Branding, in industries. Development of the promotion budget.

The essence of marketing management. Strategic management of the company. Analysis of the

internal potential of the company. Analysis of the external environment of the company. Strategic

and operational planning of the company's marketing. Methods of strategic analysis in marketing PD EC 5
management. Marketing management at the corporate level. Marketing management at the functional

level.

The essence and organization of marketing research. The main directions of marketing research.
Planning of marketing research. The process of marketing research. Methods of conducting a survey
and panel research. Methods of observation. Organization of experiments. Quantitative and
qualitative marketing research. The focus group method in marketing. Ethics of marketing research.

Purpose: to study the principles, methods and tools of regional marketing . Content: Socio-economic
essence of regional marketing of territories. Development of elements of the regional marketing
complex. Marketing of territories. Information support for the territory's marketing activities.
Competences: be able to form strategies for regional development.

PD EC 5

Goal: Students study the theoretical foundations of developing a marketing policy of an enterprise in
the service sector. Content: Features of the service in the marketing concept. Marketing environment
of a service industry enterprise. Distribution of services. Competence: be able to apply the
knowledge gained in the service sector

PD EC 6

Goal: to Develop professional knowledge in the field of strategic marketing for independent strategic,

tactical decisions affecting various aspects. Content: Essence, concepts of strategic marketing.

Strategic market segmentation. Strategic forecasting of needs. Market competition. Competencies: PD EC 5
formulate tasks and find non-standard solutions to create a customer-oriented management model

using marketing tools.

Goal: Formation of a system of knowledge about the basic categories of tactical marketing. Content:
the Essence and functions of tactical marketing. Methods, management approaches, justification of
management decisions. Organizational management structures. Competencies: be able to develop and
make management decisions in marketing; be able to conduct marketing analysis.

PD EC 5



