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Name of discipline

Research in the field of law and
anti-corruption culture

Methods of economics and
entrepreneurship research

Fundamentals of research in
ecology and safe living
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Short description of discipline Cycle Component Credits

Obijective: to develop students' skills to conduct independent research in the field of law and
anti-corruption culture, as well as the development of critical thinking and analytical abilities.
The content of the discipline includes the study of the methodology of scientific research, the
basic principles of planning and conducting research, methods of data collection and analysis,
as well as the main stages of writing scientific papers on the following topics: the main
provisions of the Constitution, the current legislation of the Republic of Kazakhstan; the system
of public administration, terms of authority, goals, methods of state regulation of the economy,
the role of the public sector in the economy; financial law and finance; the mechanism of GED EC
interaction between substantive and procedural law; the essence of corruption, the reasons for
its origin; the measure of moral and legal responsibility for corruption offenses; current
legislation in the field of anti-corruption. Competencies: on the development and conduct of
research in the field of law and anti-corruption culture; on the analysis and interpretation of the
data obtained; on critical thinking and evaluation of information; on planning and writing
scientific papers; on the use of modern methods and technologies in the field of research, on
making morally sound decisions.

Obijective: to acquire the knowledge and skills necessary to conduct research in the field of
economics and entrepreneurship. Content: Research methods: statistical analysis, economic
modeling, questionnaires, interviews, etc.; General principles, techniques and methods of data
collection, processing, analysis, study of patterns and trends in the development of mass
economic phenomena and processes; The essence, forms, structure of capital; Production;
production costs. Income of production; The concept of business. Types of entrepreneurial
activity. Theory of ownership, social forms of management. Goods, money. Socio-economic
system. The emergence of the market. The financial system. The role of the state.
Macroeconomics. Resource conservation. The cyclical nature of economic development.
Inflation and unemployment. Kazakhstan is in the system of global economic relations.
Methods of data collection and analysis, formulation of hypotheses and conclusions, design and
presentation of research results. Competencies: the ability to conduct qualitative research,
analyze and interpret the data obtained, formulate conclusions and recommendations based on
the results of the study, formalize and present the results of the study in written and oral form.

GED EC

Purpose: to form an understanding of the basic principles of human interaction with the

environment and to teach basic research methods. Content: the study of the principles of

environmental sustainability, the development of methods of analysis and interpretation of GED EC
environmental data, as well as the identification and assessment of risks associated with human

activities. The course is aimed at raising awareness of modern environmental challenges and
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Name of discipline

Accounting and auditing

Macroeconomics

Marketing
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Short description of discipline Cycle Component Credits

safety issues, as well as the formation of critical thinking necessary for the development and
implementation of solutions that contribute to the harmonious coexistence of man and nature.
Special attention is paid to research methods, approaches to environmental impact assessment
and safe living, which allows for a better understanding of the importance of integrating
ecology into everyday practice. Emerging competencies: Understanding the basic patterns of
ecosystem functioning and human interaction with the environment. The ability to analyze and
assess the state of the environment and develop measures to improve and protect it.
Environmental and safety research skills. Readiness to ensure the safety of their lives and the
environment.

Purpose: to familiarize students with the basic principles and methods of accounting and

auditing, as well as the possibilities of their application in solving problems arising in their

subsequent professional activities. Content: the discipline is aimed at gaining knowledge on the

basics of accounting and auditing, mastering the fundamental principles and methods of

accounting and auditing, developing skills in analyzing economic information about the BD ucC
activities of an economic entity, financial activities and reporting, and teaching future

specialists to navigate the modern financial situation. Competencies to be formed:to know the

regulatory regulation of accounting and reporting, to understand and be able to analyze the tax

and accounting activities of firms.

Obijective: to form students' scientific economic worldview, to master modern methods of
macroeconomic analysis, the ability to objectively assess emerging economic problems and
economic situations in national economies and, in general, in the global economy, as well as
the ability to foresee their possible consequences. Content: The study of the discipline
contributes to the formation of a system of knowledge about economic entities, phenomena and
processes of economic life of society, about methods and tools for studying these phenomena,
about ways and means of solving economic problems Emerging competencies: the ability to
make business decisions at the macro level.

BD ucC

The purpose of the course is to study and understand marketing as a modern management

concept that shapes the way an enterprise thinks and acts in the market. Content: the discipline

is aimed at getting students an idea of marketing as a philosophy and ideology of doing

business, which allows them to identify and meet market needs, ideas about the basic principles

of marketing, the marketing complex and its components, mastering the procedures of market BD ucC
research and segmentation, positioning market offers, acquiring skills in making and reasoning

decisions regarding the marketing activities of an enterprise in the changing market situation.

Competencies to be formed: be able to conduct marketing research, market segmentation,

market observations
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Purpose: to study the world economy, the main features and principles of the structure of the
world economic system, the processes of its development, modern global economic problems.
Content: the discipline is aimed at expanding the foundations of fundamental economic
education of students, allowing them to form an understanding of the mechanism of the modern
world economy, the problems of the development of international economic relations, the
possibility of mastering the skills of their independent analysis, as well as to form knowledge
about the forms and evolution of international economic relations and practical skills in
analyzing complex and dynamically changing international economic relations in a globalized
world farms. Competencies to be formed: to form students to conduct independent economic
analyses; to analyze the events of the world economy.

7 International economics BD ucC 5

The purpose of the course is for students to master theoretical knowledge in the field of
management and acquire skills in applying best management practices. Content: the discipline
is aimed at the formation of theoretical knowledge concerning the peculiarities of organization
management, getting an idea of how the main theoretical approaches and prerequisites for the
emergence of management were formed, mastering skills in conducting organizational
activities aimed at the development and implementation of scientific research, as well as the
formation of knowledge in the field of studying the leadership qualities of a manager and the
style of his managerial activity. Competencies to be formed: to know the basic concepts and
categories of management; to master the technology of managerial decision-making, the basics
of business ethics and social responsibility of business.

8  Management BD ucC 5

Purpose: To familiarize with the main indicators of microeconomics, to teach them to analyze,
make decisions, and guide them to choose the optimal solution from among numerous
solutions. Content: the discipline aims to provide students with a system of knowledge about
microeconomics, as one of the fundamental disciplines used in the study of other economic
subjects, the formation of the ability to analyze market patterns, as well as the characteristics of
the behavior of the main economic agents, the ability to choose the necessary research
methods, strengthening the skills of independent decision-making; Emerging competencies: has
the skills of microeconomic thinking and analysis.

9  Microeconomics BD uc 3

Purpose: to master the skills of the scientific style of presentation. Content: A presentation
aimed at a critical and informed audience based on carefully reasoned and proven knowledge;
Fundamentals of Academic to strengthen or challenge concepts or arguments. Requirements for the structure of the text and
Writing its design; the use of a scientific style of presentation; the ability to argue and paraphrase; the
ability to correctly insert links, make out a list of references. Competencies: presentation of
scientific papers in a concise and accessible form.

10 BD uc 3
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Purpose: to study the basic concepts, methods and technologies used to create and apply
artificial intelligence. Contents: Introduction to artificial intelligence. Machine learning and
learning with/without a teacher. Neural networks and deep learning. Natural language
processing and text generation. Computer vision and pattern recognition. Robotics and
autonomous systems. The use of artificial intelligence in various fields such as medicine,
finance, technology and others. Competencies: Understanding the basic principles of artificial
intelligence. The ability to develop and implement machine learning algorithms. Skills in
working with neural networks and deep learning. The ability to analyze and process data using
artificial intelligence methods. The ability to apply knowledge and skills in various fields to
solve problems using artificial intelligence.

11  The basics of artificial intelligence BD ucC 4

Purpose: to get acquainted with the theory and practice of entrepreneurship and study the basics
of creating your own business. Content: the discipline is aimed at forming ideas about the
essence of entrepreneurship, at acquiring knowledge by students on the organization of
12 Business effective entrepreneurial activity, taking into account the requirements of business practice, on ~ BD ucC 5
the search for new business ideas and resources for their implementation. Competencies to be
formed: must know commercial and business terminology that meets modern business
standards, be able to identify their business opportunities.

Purpose: To provide knowledge in the field of finance, the financial system, politics and
financial management. Content: the discipline is aimed at mastering the basic concepts of
finance by students, understanding the essence of finance, the specifics of financial relations,
the composition of spheres and links of the financial system and understanding the specifics of
the organization of finance of various economic entities and trends in the development of
modern finance in the context of globalization, the ability to analyze the processes of formation
and distribution of financial flows, as well as to master the mechanisms of organization,
planning, stimulation, financial management at all levels. Emerging competencies: develop
financial thinking, be able to conduct data analytics, understand profit and loss statements, and
cash flow to evaluate the effectiveness of marketing programs.

13  Finance BD ucC 5

Purpose: to study the life and work of the outstanding Kazakh poet, thinker and public figure
Abai Kunanbayev, as well as his influence on the development of Kazakh literature, culture
and society. Content: disciplines usually include the study of the biography of Abai
Kunanbayev, the analysis of his poetic works, the study of his philosophical and socio-political
views, as well as consideration of the impact of his legacy on modern Kazakh society.
Competencies: - knowledge and understanding of the life and work of Abai Kunanbayev; - the
ability to analyze and interpret Abai's poetic works; - the ability to think critically and analyze
Abai's philosophical and socio-political views; - understanding the impact of Abai's legacy on

14  Abaistudies BD EC 3
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Name of discipline

Logistics

Tourism Marketing

Mathematics in economics

Merchandising
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modern Kazakh society and culture; - the ability to critically assess the historical and cultural
significance of Abai and his work.

Objective: to develop skills for integrating logistics processes with marketing strategies to
improve customer service, increase competitiveness and achieve business goals. Content:
covers a wide range of processes related to the management of the movement of goods,
services and information from the moment of their production to the end consumer,
optimization of supply chains, which includes planning, execution and control of all operations
related to the movement of resources. During the course, students study the impact of logistics
decisions on the overall business strategy, get acquainted with key performance indicators and
analysis methods, as well as master tools for making informed management decisions; BD EC
Considerable attention is paid to the interaction between various participants in logistics
activities, including suppliers, manufacturers and distributors. Emerging competencies: 1.
Mastering the basic principles of logistics and supply chain management. 2. The ability to
analyze and interpret logistical data to make informed marketing decisions. 3. The ability to
effectively interact with various participants in the supply chain and marketing. 4. The ability
to evaluate logistical procedures and find opportunities for improvement. 5. Awareness of the
importance of sustainable logistics practices and their impact on society and the environment.

The purpose: is to form students' comprehensive knowledge and practical skills in the field of
marketing activities in the field of tourism. Content: the discipline is aimed at studying the
strategic role of marketing in tourism management; types of marketing activities in the field of
service and tourism; concepts of marketing mix; marketing trends in the field of tourism
Competencies: The ability to analyze and evaluate the tourism services market, identify and
predict trends in its development, the ability to develop a marketing package for tourism
enterprises, the ability to apply effective tools and technologies of marketing communications
in tourism.

BD EC

Purpose: to study the basic concepts of higher mathematics and their applications in economics.
Content: the discipline is aimed at mastering those sections of mathematics that you need to
know in order to correctly interpret economic information: how the mathematical apparatus of
differential and integral calculus is used in economic analysis, how using the theory of the
function of several variables, you can build and explore production functions, resource demand
functions, utility functions studied in microeconomics, and etc. Competencies to be formed: to
know the basics of mathematical analysis, algebra and geometry and to be able to build
mathematical models of real processes and phenomena.

BD EC

Purpose: to provide the necessary level of knowledge on the study and analysis of

psychological factors of consumer behavior in the retail space in order to apply them most BD EC
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Taxes and taxation

Practical marketing

Statistics

French (A 1.1)
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effectively in professional activities, in terms of managing trading activities at points of sale.
When studying the discipline, the essence and structure of merchandising are considered,;
methods of market research in the field of merchandising; behavior of target audiences;
features and areas of application of certain merchandising tools. Competencies to be formed:
analyze the market, consumer preferences and the competitive environment; develop
merchandising strategies, including assortment planning, product placement and competent
design of the retail space; interact with colleagues, suppliers and customers to successfully
promote goods and services; skills to optimize inventories in order to minimize costs and
maximize sales.

Purpose: formation of a set of knowledge of the basics of taxation, the procedure for
calculating taxes and fees of the Republic of Kazakhstan, execution and planning of tax
obligations of the organization. Objectives of the discipline: to reveal the theoretical
foundations of taxation and its economic essence; to present the legal foundations of taxation
regulation in the Republic of Kazakhstan; to reveal the mechanism of action of direct and
indirect taxes in the tax system of the Republic of Kazakhstan. Formed competencies: be able
to calculate taxes from individuals and legal entities, have the skills to form tax reports in
accordance with current legislation in the field of taxation.

Purpose: to teach students modern marketing methods and tools for effective promotion of
goods and services on the market. Content: The discipline involves the study of the basic
elements of marketing in the theory and practice of enterprises in various industries. The
description of the principles and methods of marketing activities has a practical orientation and
is intended for use in any industry of production and sale of products and services.
Competencies: conduct marketing research, form product and pricing strategies, distribution
channels and communication policy, manage the marketing complex and effectively promote
goods and services on the market.

Purpose: to master and apply statistical methods of collecting, processing information,
analyzing socio-economic indicators. Content: the discipline is aimed at mastering the basic
theoretical concepts and concepts of statistical science, understanding the organization and
methodology of statistical science, obtaining practical skills in conducting statistical
observation, calculating statistical indicators characterizing the modern economic and social
development of society. Competencies to be formed: to know the basic concepts, statistical
terms, to be able to identify and understand patterns, trends in the development of mass social
phenomena and processes.

BD EC 4

Purpose: the formation of linguistic communicative competencies based on linguistic material
at the Al1.1 level, the formation of intercultural and communicative competence. Content: First
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French (A 1.2)

French (A 2.1)

French (A 2.2)

French (B 1.1)
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contacts and acquaintance. Information about yourself. Filling out the form. The city where |
live (study). Countries of the world. Specify the route. Write a postcard to a friend (colleagues).
Professions. Physical and psychological characteristics. Me and my family. Competencies to be
formed: they must understand and be able to use familiar phrases and expressions in speech
that are necessary to perform specific tasks, they must be able to introduce themselves and
introduce others, ask questions and answer questions about their place of residence,
acquaintances, property, they must participate in a simple conversation if the interlocutor
speaks slowly and clearly and is ready to help.

Purpose: to develop the intercultural and communicative competence of the language.
Mastering grammatical structures and mastering the vocabulary of the French language at the
A-level 1.2. Content: Time and schedule. Preferences and habits. Working day. Make an
appointment. To invite. Holidays: holidays in France and Kazakhstan. To call. Give advice.
Tell the biography of the artist. Description of appearance. The seasons. Climate. Describe the
area. A letter to a friend. Journey. Competencies to be formed: they must be able to choose and
use adequate language forms and means depending on the purpose and situation of
communication, on the social roles of communication participants, that is, on who is the
communication partner.

Purpose: development of communicative competencies at the A 2.1- A 2.2 level, formation of
judgments about the country of the studied language, peculiarities, traditions, etc. Content:
Shops, shopping. Cafes, restaurants. Types of housing. My apartment (my house). Rent an

apartment. Relationships with friends. Neighbors. Exchange studies. How to pass the interview.

Resume. Formed competencies: they must know the systems and structures of the foreign
language being studied, the peculiarities of the functioning of units and be able to use them to
achieve communicative goals in socially significant situations.

Obijective: to improve communication and intercultural competence at the A2 level.2. Content:
France and the French. Tell me about the work. Cultural differences. To inform. The press.
Give an assessment of the event. Types of texts in the press. Movie. Free time. Tourism.
Competencies to be formed: they must be able to understand foreign-language texts of various
kinds, use introductory, learning, search types of reading; analyze the content and stylistic
features of the literary text they read.

OObijective: to develop the basic competencies necessary for the successful conduct of
professional activities in the field of international economic relations at the B1.1 level. Content:
To express an assumption. Tell about your employment. Express a hypothesis. Submit a book.
Tell about the changes. Express regret. Express an opinion. Understand the reasoning. Formed
competencies: must be able to conduct dialogues of various types with the effective use of the

Cycle Component Credits

BD

BD

BD

BD

EC

EC

EC

EC
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studied language material; competently formalize the main types of written speech discourse,
must understand by ear statements and video materials of a different nature; tell, transmit
information, express their opinion about what they saw, read or listened to.

Obijective: to develop the basic competencies necessary for the successful conduct of
professional activities in the field of international economic relations at the B1.2 level. Content:
27 French (B 1.2) Media. Journey. Work internship. Websites. Express regrets. Technical progress. Formed BD EC 5
competencies: to know the grammatical and lexical features of the French language. Be able to
communicate, have a written communication style.(Questionnaires, documents, resumes)

The goal: to increase the level of French language proficiency to the B2 level according to the
pan-European system, in which students should be able to communicate on a variety of topics,
understand the main ideas of complex texts and express their thoughts on topical issues.
Contents: Vocabulary and grammar: vocabulary expansion; in-depth study of grammatical
structures. Reading: analysis of literary and non-lecture texts; the ability to identify key ideas,
draw conclusions and comprehend what has been read. Listening: understanding the spoken
language of native speakers on various topics (lectures, radio broadcasts, interviews).
Speaking: participating in discussions, conducting dialogues, preparing and presenting oral
messages on specified topics. Writing: writing various texts; developing the skills of
structuring and argumentation of written speech. Competencies: the ability to communicate
effectively in French in various situations and contexts; lexical and grammatical competence;
the use of French in various spheres of life, including professional, academic and social.

28  French (B2.1) BD EC 3

Purpose: to study the principles of price formation for goods and services. Content: the
discipline is aimed at forming students' understanding of the factors influencing the formation
of prices for goods and services, such as cost, competition, supply and demand; familiarization
29  Pricing with various approaches to pricing, such as cost method, value method, competitive pricingand BD EC 4
others; studying how price changes affect demand for goods and services. Competencies: apply
theoretical knowledge in practice, develop and implement effective pricing strategies; take into
account tax aspects in your business or professional activity.

Purpose: to provide a scientific understanding of the methods, models and techniques that
allow to obtain quantitative expressions of the patterns of managerial and economic processes.
Content: the discipline is aimed at mastering the methods of economic analysis of industrial
30 Econometrics and economic activities of an enterprise, the ability to perform a quantitative assessment of BD EC 5
socio-economic processes, build regression models and meaningfully interpret the formal
results of econometric analysis and find forecast values of the studied indicators with an
assessment of the accuracy and reliability of the forecast. Competencies to be formed: to know
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Economic theory

Brand marketing

Innovative marketing

Internet marketing

Marketing education
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the methods of quantifying the relationship between socio-economic processes and determining
the analytical expression of the relationship.

Purpose: to study the most important economic categories and laws, to know the basic
provisions of economic theory in organic connection with the analysis of new phenomena in
the development of modern society. Content: the discipline is aimed at mastering students'
fundamental knowledge of concepts and categories of modern economic theory, mastering the
patterns of functioning of the market economy and the behavior of its subjects, the mechanisms
of price formation and production volumes in various types of markets, the relationship and
dynamics of national production, inflation, employment and other macroeconomic aggregates;
Competencies to be formed: to know the basic provisions of economic theory in organic
connection with the analysis of new phenomena in the development of modern society.

Obijective: To form a knowledge system regarding the basic categories of tactical marketing,
methods, mechanisms and tools of enterprise system management. Content: methods and tools
are being studied to adapt marketing efforts to changing market conditions. The main focus is
on the analysis of consumer behavior, the selection of target segments and the development of
attractive offers, various marketing communication tools such as advertising, PR and digital
marketing. Competencies to be formed: to be able to develop, make managerial decisions in
marketing; to be able to conduct a marketing analysis of the market.

Purpose: to prepare future marketers for the effective use of innovative technologies and
strategies in marketing activities, to develop skills in analyzing, developing and implementing
innovative marketing campaigns in a modern business environment. Content: exploring new
market opportunities and adapting to changes in consumer behavior. The use of innovative
technologies, such as digital platforms, data analytics and social networks, allows you to
interact with customers more effectively and offer personalized solutions. Emerging
competencies: the ability to analyze the market, identify customer needs and identify trends.
The ability to develop and implement innovative marketing strategies. Skills in working with
digital technologies and marketing tools. The ability to think creatively and manage projects.

Purpose: To form knowledge about the specifics of marketing activities on the Internet.
Content: strategies and methods are being studied to attract the target audience, interact with it
and increase sales. The course covers aspects such as creating and optimizing websites to
attract visitors, as well as using search engines to increase brand visibility. Competencies to be
formed:understand the specifics of using Internet marketing tools, choose goals and
communication channels, and determine the content of advertising campaigns.

Purpose: to reveal the specifics of marketing activities in the educational services market and
teach effective demand management. Content: various aspects of the formation of the image of

Cycle Component Credits

BD

PD

PD

PD

PD

EC

EC

EC

EC

EC
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Service marketing

Marketing Research

Marketing Communications

Marketing analysis and marketing
performance management
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an educational institution, attracting a target audience and reputation management. The key
element is to understand the needs of students and their expectations of the educational process.
This field focuses on the development of communication strategies that help establish a
connection between an educational institution and potential students. Special attention is paid
to the study of the competitive environment. Competencies to be formed: to know the structure
of the modern educational services market and the objects of market relations in education; to
develop a marketing strategy for educational projects and companies: segment, position,
promote educational projects.

Purpose: Students study the theoretical foundations of the development of a marketing policy

of an enterprise in the service sector. Content: covers the specifics of the development,

promotion and sale of services, including the specifics of their pricing, distribution and PD EC
communications. Competencies: to be able to apply the acquired knowledge in the field of

management of market processes in the service sector

Purpose: to teach methods of conducting marketing research in order to reduce the uncertainty

associated with making marketing decisions. Content: Examines the process of collecting,

analyzing and interpreting data that helps companies make informed decisions about their

products, services and target markets. This discipline focuses on understanding the needs and

preferences of customers, as well as assessing the impact of various factors on the market and PD EC
the competitive environment. Competencies to be formed: to be able to apply existing

methodological approaches to the practice of marketing research; to analyze the external and

internal environment of the organization, identify its key elements and assess their impact on

the organization.

Purpose: to provide students with in-depth and systematic knowledge in the field of marketing

communications, as well as to impart practical skills in organizing activities to promote goods

and services. Content: covers the main aspects of interaction between companies and their

target audience. The focus is on the principles of formation and implementation of

communication strategies aimed at creating value for customers and strengthening the brand. PD EC
Students learn how to effectively communicate messages using various channels and tools such

as advertising, PR, personal sales and digital communications. Competencies to be formed: to

be able to use marketing communication tools to implement promotion strategies for a

particular company.

Objective: to develop students' competencies necessary for the development of marketing goals
and marketing strategies of the company based on understanding the characteristics of the
target market and competition, identifying and evaluating market growth drivers, its potential,
substantiating the contribution of marketing to the company's market and financial results.
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Content: The discipline studies the main processes of marketing analysis in an organization;
technologies for developing a marketing research program; contributes to the formation of
practical skills for implementing a marketing research program, the formation of practical skills
for making marketing decisions based on the results of the research; studies working with big
data and media analytics. Competencies: conducts marketing analysis and processes its results.

Purpose: to provide in-depth and systematic knowledge in the field of international marketing,
as well as to impart practical skills in organizing international marketing activities. Content:
covers strategies and practices related to the entry and presence of companies in foreign
markets. It includes an analysis of the cultural, economic and political characteristics of various
countries and regions, which allows companies to adapt their marketing approaches depending

40 International marketing on local conditions. Emerging competencies: Understanding differences in consumer behavior, PD EC 5
cultural characteristics and economic conditions in different countries. The ability to analyze
political, economic, social and technological factors (PEST analysis) that affect marketing
strategy at the international level. The ability to formulate goals and define strategic approaches
to entering international markets. Skills in developing and managing an international brand
strategy. Understanding the ethical aspects of international trade.

Obijective: to form students' knowledge system in the field of theory and practice of consumer
behavior, as well as to acquire the skills necessary for the study of consumer behavior and the
development of effective strategies and tools for its formation and modification in a
competitive environment. Content: studies the factors influencing the decision-making process
41  Consumer behavior of consumers when choosing and purchasing goods and services, tools and methods of PD EC 5
influencing consumer behavior, principles of consumer behavior formation Emerging
competencies: aimed at developing students' competencies in the field of studying and
analyzing factors that influence the decision-making process by consumers about the purchase
of goods and services.

Purpose: to form knowledge, skills and abilities in the field of marketing of raw materials,
machinery and equipment, industrial services, and features of industry marketing. Content:
focuses on the promotion and sale of goods and services for businesses and organizations, not
for end users. This course covers specific aspects of marketing in the context of industrial
42 Industrial marketing production, including understanding the needs and behaviors of business customers. Important ~ PD EC 6
attention is paid to working with key clients and building long-term relationships, which is
critically important in the B2B sector. Competencies to be formed: to have the skills to identify
and meet the needs of buyers of industrial goods, their formation through marketing
communications.



43

44

45

46

47

Name of discipline

Regional marketing

Advertising of goods and services

Strategic marketing

Theory and practice of PR

Marketing project management

6B04119 — MapkeTuHr (IByIMILJIOMHAsN)

Short description of discipline Cycle Component Credits

Purpose: to study the principles, methods and tools of regional marketing. Content: This
discipline explores how local characteristics, culture, economic conditions and consumer
preferences influence marketing approaches and methods. The main focus is on analyzing the
competitive environment, studying the target audience and identifying the unique
characteristics of the region that can be used to effectively promote goods and services.
Competencies to be formed: to be able to form strategies for the development of the region,
taking into account the balance of interests of the state, regions, and entrepreneurs on the basis
of increasing competitiveness, using tools for developing regional investment programs.

PD

The purpose of the discipline is to teach the basics of managing the advertising process,

creating, producing and conducting an advertising campaign. Content: the study of the

discipline is the formation of knowledge, skills, and competencies in the field of management
mechanisms for the creation and implementation of an effective advertising product, PD
advertising campaign Competencies to be formed: To have an idea of: theoretical and
methodological foundations, forms and technologies of production and management of

advertising and advertising campaign.

Obijective: To form students' professional knowledge in the field of strategic marketing for
independent strategic and tactical decision-making affecting various aspects of marketing
activities of enterprises. Content: the formation of clear goals and objectives, as well as the
choice of the target market and product positioning strategy. Various approaches to market
segmentation are being explored, which helps to identify the most attractive consumer groups
and adapt offers to their needs. Competencies to be formed: to be able to set goals, formulate
tasks and find non-standard solutions to create a customer-oriented management model using
marketing tools.

PD

Purpose: to familiarize with the basics of the theory and practice of public relations (PR).

Content: formation of a system of basic knowledge among students about the basics of

organizing PR activities, as well as about the specifics of various types of PR activities. PD
Competencies: Compiles effective PR appeals taking into account the needs of different target
audiences.

Purpose: To acquire knowledge and skills that allow you to manage marketing projects at all

stages of implementation. Content: disciplines: students gain theoretical knowledge and

practical skills in marketing project management, strategies, tools, mechanisms, types,

technologies and marketing design for high market competitiveness of economic facilities. PD
Competencies: to make effective decisions on their resource and organizational support,

integrate innovation and investment processes, carry out comprehensive planning of the

company's project portfolio in order to achieve sustainable development

EC

EC

EC

EC

EC
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Name of discipline

Marketing management

Ecommerce

Event marketing

6B04119 — MapkeTuHr (IByIMILJIOMHAsN)

Short description of discipline Cycle Component Credits

Purpose: to form theoretical knowledge and practical skills in the field of marketing

management, to familiarize students with the basic principles and mechanism of marketing

management. Content: covers the process of analyzing the needs and preferences of the target

audience, as well as the development of effective communication strategies aimed at creating a

positive brand image. Marketing management focuses on how companies can use various PD EC
distribution and promotion channels to reach their customers, increase their loyalty and

encourage repeat purchases. Competencies to be formed: to be able to analyze, coordinate and

regulate the activities of all enterprise structures, taking into account changes in the

environment.

Obijective: to develop in-depth knowledge and practical skills in the field of e-commerce,
understanding its role in modern business and marketing, as well as the ability to develop and
implement successful e-commerce strategies. Content: covers modern aspects of doing
business in the digital environment, considering both theoretical and practical aspects of the
functioning of online stores and online platforms. The course examines the basic principles of
e-commerce, including the organization of the sales process, customer interaction and supply PD EC
chain management in a virtual economy. Emerging competencies: The ability to analyze the
market and consumer trends. Knowledge of platforms for creating online stores and working
with CRM. The ability to develop and implement marketing strategies in an online
environment. The ability to conduct advertising campaigns and optimize their effectiveness.
Knowledge of the principles of data protection and confidentiality.

Purpose: to form an idea of marketing events as one of the tools of an effective communication

strategy of the company. Content: Focuses on organizing and conducting events in order to

promote branded products and services, strengthen customer relationships and increase

company awareness. This discipline examines the key aspects of planning and implementing PD EC
various types of events, such as conferences, exhibitions, concerts and corporate events.

Emerging competencies: aimed at developing competencies in the organization and conduct of

various events focused on the promotion of goods, services and brand.



